Privacy Impact Assessment (PIA)
For the

“What’s in the Mail for you!” exhibit
I. System Identification

1. IT System Name: What’s in the Mail for You! (exhibit)
2. IT System Sponsor: Allen Kane
3. System Sponsor Unit: National Postal Museum
4. IT System Manager: 

5. PIA Author: Pat Burke
6. SI Unit Director or Designee: Allen Kane
7. Date: 6/3/2005
Brief (one paragraph) description of the system:

8. This is an Interactive exhibit featuring a server-based interactive network that allows visitors to enter demographic data about themselves and compare their entries with other visitors. 

II. Privacy Assessment

1. What information is being (or will be) collected. 
Visitors directly input, via touchscreen, personal information like: region of country they are from, gender, age range, interest in music, hobbies.  A photograph of the visitor is also captured and is encoded onto a barcode with their demographic information on a “data card” that is carried throughout the exhibit and deposited into a receptacle at the end of the exhibit.  There is no means of checking accuracy of the information.
2. Why the information is being collected. 
The purpose of the exhibit is to explain basic principles of target marketing.  The same data that is collected in the exhibit was collected from over 1400 individuals prior to opening that exhibit.  The way the exhibit functions is to show each visitor that given predetermined questions from an existing database paired against the visitor’s responses demonstrates how unique each combination of responses can be.
3. The intended use of the information
When first installed, data was collected weekly to give NPM staff a clear picture of our museum demographics.  That collection system became disabled and has not been functioning for several years.  Our intention is to reactivate it when our exhibit upgrade is completed in April 2006.
4. With whom the information will be shared. 
NPM staff and software developers will have access to the information.  It will be available as a printed weekly report.  There is no interface with any other system.
5. What notice or opportunities for consent would be provided to individuals regarding what information is collected and how that information is shared.

Prior to opening the exhibit, data was collected from over 1400 individuals at 2 sites, at the National Museum of American History and at the National Postal Forum in Anaheim, California in 1995.  Each individual was informed of the use of their data and photograph and signed a consent form which remains on file at the exhibits department of the NPM.  No consent is requested from visitors participating in the exhibit at the NPM.  It is important to note that at the end of the day, data collected that day is dumped and does not stay on file.
6. How the information will be secured.
There is no sensitive information collected. 









